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Desktop Research/ Literaturstudie resp. Good Practices
by University of Paderborn, Jennifer Schneider

Short Translation/ Kurzübersetzung: 
Desk Research wird es uns ermöglichen, Best-Practice-Maßnahmen zu identifizieren, die von Kommunen gemäß SDG17 GOALS ergriffen werden. Jeder Partner wird 2 bewährte Verfahren auf nationaler Ebene und 2 bewährte Verfahren auf internationaler Ebene ermitteln (die Methode für die Länderverteilung wird im Abschnitt internationale Fallstudien erläutert). STANDO hat eine Vorlage vorbereitet, die spezifische Fragen zu bewährten Praktiken und Auswirkungen auf die Lebensgrundlagen der Bürger enthält. Die Vorlage finden Sie in ANHANG2. Jeder Partner muss 4 verschiedene Desk Research (2 nationale und 2 internationale) einreichen.
In Detail:
Desk Research (good practices): Desk research will enable us to identify best practices action taken by Municipalities according to SDG17 GOALS. Each partner will identify 2 best practices at national level and 2 best practices at international level (the method for country distribution is explained the international case studies section). STANDO prepared a template which includes specific questions about the good practices and impact of the citizen`s livelihoods. For the template please check ANNEX2. Each partner needs to submit 4 different desk research (2 national and 2 international one). 


Case Studies: The data from the desk research will be transformed to the form of case studies. There will be 4 case studies in total, particularly 2 national and 2 international case studies. The case studies should be a more detailed information about the best practices mentioned in the desk research (see Annex 2). The length of the case studies should be maximum 12 pages (max. 3 pages per case study). It should be written in a form of report by each partner. The partners will use word document to write these case studies and will use desk research as a guidance. 
National Case Studies: As stated, each partner need to indicate 2 best practices occurring at National Level in the desk research and put it in a form of report (i.e., case study).  
 Video Narrative: The national case studies will be transformed to a Video Narrative. The video narrative will be created by STANDO team. Each partner will need to send completed version of desk research results (national ones) and case studies report (national ones) to STANDO whom will proceed the produce video narratives based on the collected information. Each partner will also be asked to send at least 15 pictures as a best illustration of their case studies. More detailed information will be provided once the project progresses to this stage.
 National Report: The national report will involve both survey results (analysed in the standardized form) and 2 national case studies. Logical structure of the national reports to summarize the results of the survey and national case studies will be provided by STANDO as a template. To put it simply, national report will be the combination of survey results and 2 national case studies. This national report will contribute to the important part of state-to-the art report. 


International Case Studies: As stated, each partner need to indicate 2 best practices occurring at International Level and put it in a form of report. The partners will be send 10 international countries determined by STANDO. Each partner will choose which countries they will prefer to work on and create cases studies about. By this way, we will have 10 international case studies in total. The desk research (annex 2) will be filled again act as a guide for international case studies too. 
















Desktop Research on Good Practices in Germany
and international background

Background 
The UN SGD Action Campaign “17 GOALS TO TRANSFORM OUR WORLD” developed a idea to communicate and forward partnerships to improve Sustainable Development Goals adopted by all United Nations Member States in 2015. Therefore, the UN, provides a shared blueprint for peace and prosperity for people and the planet, now and into the future. At its heart are the 17 Sustainable Development Goals (SDGs), which are an urgent call for action by all countries – developed and developing – in a global partnership.[footnoteRef:1] [1:  UN SGD Action Campaign (2015 till 2030): From the Internet: 17 Goals - United Nations SDG Action Campaign, Access date: March 2022. ] 

[image: ]
Figure 1 Logo “Action Campaign”. Retrieved from the Internet:https://www.sdgactioncampaign.org/17goals/, Access date: March/ April 2022.

The Consortium of international partners identify “that ending poverty and other deprivations must go hand-in-hand with strategies that improve health and education, reduce inequality, and spur economic growth – all while tackling climate change and working to preserve our oceans and forests.”[footnoteRef:2] [2:  Ibid.] 

The UN SGD Action Campaign, interconnected 17Goals in order to leave no one behind and improve the public weal all over the world, by achievement of the objectives by the following goals until 2030:
[image: ]
Figure 2 17 GOALS TO TRANSFORM OUR WORLD. Retreived from the Internet: https://www.sdgactioncampaign.org/17goals/, Access date: March/ April 2022. 

The following best practices which will be explained with the provided template will foster at least one or more of the 17 goals by the organisation and partners which drive the project and strategy. 







I Best Practices from Germany: Tafel Paderborn e.V.
The following best partcice project aims to the Tafel Paderborn, which volunteers also take part to fill in the quantitative questionnaire to improve our evaluation by projects and organisations which realy work on a hands-on- philosophy and improve our social well- being by doing good for the society. 
	Tafel Paderborn e.V.
	Germany, Paderborn
March/ April 2022


	Element
	Guiding questions
	Answers

	Introduction
	What is the context (initial situation) and challenge being addressed?


Provide a short description of the good practice

Provide the time period of the good practice
	Many families, old people, students, one single families or single parent have even with a fulltime jo, not enough money to by your daily food, cloths and drugs. Therefore, the Organisation “Tafel Paderborn e.V.” collect food and drugs from supermarkets, which are unsalable, because of the sell-by date ore degree of ripeness (e.g. Bananas with black sparkling) and share the food to the deserving poor with a small fee of 2/ 2.50€ each carryout bag. Clothes are very cheap available for a little donation. 
Tafel Paderborn e.V. 
Started the work in the year 2000 with 18 volunteers 


	Objective
	What is the aim/objective of this practice?
	First aims: 
Stop Hunger and Poverty
Second aims: 
reduce inequality and responsible consumption and production

	Target Group
	Who are the beneficiaries or the target group of the good practice? Who are the users of the good practice?
	· families, 
· old people, 
· students, 
· one single families or 
· single parent 
have even with a fulltime jo, not enough money to by your daily food, cloths and drugs.
· unemployed


	Methodological Approach
	What methodology was used to tackle the initial problem and achieve a successful outcome?  What was the process and how did it engage the people?
	Communication with people and discussion about their needs, fears and problems to struggle their life with little budget (even with full-time jobs)

	Validation
(Optional)
	Beneficiaries' confirmation that the practice is properly meeting their needs. Has the best practice been validated by stakeholders and end users? Give a brief overview of the validation process for good practices.
	The Tafel Paderborn as well as the mother/ origin project Tafel Deutschland has several evaluation before as well as during the Corona Pandemic: 
Here some links to the evaluation:
Die Tafeln - Zahlen & Fakten
2021-03-01-Grafiken_Corona.pdf (tafel.de)
Letterhead (tafel.de)

	Impact
	What has been the impact (positive or negative) of this good practice on the beneficiaries’ livelihoods?
	Improve their daily life with sharing food. Can facilitate the worries of children and their families to have enogh to eat during the week and e.g. get warm clothes for the winter seasons.

	Innovation
	In what way has the good practice contributed to an innovation in the livelihoods?
	Improve their daily life with sharing food. Can facilitate the worries of children and their families to have enogh to eat during the week and e.g. get warm clothes for the winter seasons.

	Success Factors
(Optional)
	What are the conditions (institutional, economic, social, and environmental) that need to be in place for the good practice to be successfully replicated (in a similar context)?
	other countries can adapt this concept quiet easily: what they need is a strong network of volunteers and supermarkets which a willing share or to sell their unsalable products for a cheep amount of money. 

	Lessons learned (Optional)
	What are the key messages and lessons learned to take away from the good practice
	Sharing Is Caring!

	Sustainability (Optional)
	What are the elements that need to be put into place for the good practice to be socially, economically and environmentally sustainable?
If applicable, indicate the total costs incurred for the implementation of the practice. What are the benefits compared to total costs?
	

	Replicability and/or up-scaling (Optional)
	What are the possibilities of extending the good practice more widely?
	

	Other comments? (Optional)
	Conclude specifying/explaining the impact and usefulness of the good practice. When possible, use anecdotal evidence 
	

	References
	Where can one find the good practice on the Internet?
What are the Web sites please provide a link
Other sources
	Aktuelles - Tafel Paderborn (tafel-paderborn.de)


II Best Practice from Germany: Digitale Heimat Paderborn 
Short summary in German language: 
„Digitale Heimat Paderborn – unsere digitale Heimat. Ob „digital native“ oder „digital immigrant“, ob jung oder alt, traditionell oder modern: Wir alle sind Teil dieser Stadt und wir alle wollen die Zukunft unserer Stadt mitgestalten! Deshalb heißt es nun mutig sein und die Digitalisierung in unserer Stadt vorantreiben. Damit alle Bürgerinnen und Bürger von den Vorteilen profitieren können.
Sie eröffnet faszinierende Chancen, die wir nutzen wollen. Wir haben die dafür notwendigen Stärken: Phantasie, strategisches Denken, Gestaltungskraft sowie breite Unterstützung und Beteiligung der Bürgerinnen und Bürger. Paderborn wird eine Top-Adresse für urbanes Leben und Arbeiten sein – ein liebenswürdiger Erlebnisraum, ein in Europa gut vernetzter, vitaler Mikrokosmos.
Der IT-Standort PB hat Tradition und setzt seine Erfolgsgeschichte fort: Bereits mit dem Wirken von Heinz Nixdorf hat sich PB auf die digitale Wertschöpfung eingestellt. Die mehr als 300 IT-Unternehmen mit gut 10.000 Arbeitsplätzen, die starke Zusammenarbeit von Wirtschaft, Wissenschaft und Politik (z.B. im Spitzencluster it’s OWL) sowie höchste universitäre Ausgründungsraten bilden ein Fundament für den digitalen Wandel.“[footnoteRef:3] [3:  Die Vision - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de) ] 

Die Unterschiedlichen Projekte erstereken sich von Prjekten im Bereich Umwelt, Bildung, Mobilität aber auch Verwaltung und Gesundheit. Der Screenshot der Websiete zeigt eine Übersicht der „Digiprojekte“ von Digitale Heimat PB. 

 [image: ]
Abbildung 1 Projektwebseite Digitale Heimat PB. Im Internet: Die Vision - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de), Access date: March 2022. 

Fokus auf ein spezielles Projekt des Gesamtprojekt Digitale Heimat PB:
Kurzbeschreibung: 
Stadtführungen sind in Paderborn seit jahrhunderten berühmt und können natürlich auch auf eigene Faust durchgeführt werden. 
Neu ist neun, dass die Paderborner Sehenswürdigkeiten bei einem digitalen Stadtrundgang entdeckt werden können. Hierzu wurde ein App entwickelt, die App „Actionbound“, die auf dem Smartphone- oder Tablet abgespielt werden kann. So kann die Stadt selbstständig  und spontan erkundet werden, indem  GPS-Navigationen durch die Stadt navigieren.  
„Historische Aufnahmen, 360°-Fotos, informative Texte und akustische Beiträge machen die Tour zu einem abwechslungsreichen Erlebnis. . Startpunkt ist die Tourist-Information-Paderborn, Ende das Rathaus. Eine Tour dauert ca. 2 Stunden. Die Rundgänge („Bounds“) sind in Deutsch und Englisch, sowie als Hörspaziergang verfügbar. Ein Tablet kann auch bei Bedarf in der Tourist Information gemietet werden.“[footnoteRef:4] [4:  Digitaler Rundgang. Retrieved from the Internet: Digitaler Stadtrundgang - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de), Access date: March 2022.
] 


Short summary in English language: 
„Digitale Heimat Paderborn – unsere digitale Heimat“ in English „Digital home Paderborn - our digital home.“ The idea behind the project is to connect all generations dying living in the city with the "new" ones of digitization. Furthermore, young and old people should be taken away from the fear of dealing with the advancing digitization. The advantages of digitization, especially for the home town of Paderborn, should be communicated and further promoted.
The urban, yet rural area characterized by the surrounding countryside is a popular region for working and living and a strong location for the University of Paderborn.
The IT location PB has a long tradition and is continuing its success story: "PB already adjusted to digital value creation with the work of Heinz Nixdorf. The more than 300 IT companies with a good 10,000 jobs, the strong cooperation between business, science and politics (e.g. in the top cluster it's OWL) as well as the highest university spin-off rates form a foundation for digital change".
The different project foci of the project "Digitale Heimat Paderborn" extend from projects in the area
•	Environment,
•	Training, but also mobility
• 	administration and
•	Health.
The screenshot of the website shows an overview of the "Digiprojects" from Digitale Heimat PB.[image: ]
Figure 3 Projektwebsite „Digitale Heimat PB“.  Im Internet: Die Vision - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de), Access date: March 2022. 

Focus on a special project of the overall project Digital Home PB:
Brief description:
City tours have been famous in Paderborn for centuries and can of course also be carried out on your own. But why not to get an interactive, digital guide to this tour?
What is new is that Paderborn's sights can be discovered on a digital city tour. An app was developed for this purpose, the "Actionbound" app, which can be played on a smartphone or tablet. The city can be explored independently and spontaneously by using GPS navigation systems to navigate through the city.
“Historical recordings, 360° photos, informative texts and acoustic contributions make the tour a varied experience. The starting point is the Tourist Information Paderborn and the end is the town hall. A tour lasts about 2 hours. The tours (“Bounds”) are available in German and English, as well as an audio walk. A tablet can also be rented from the Tourist Information if required.”[footnoteRef:5] [5:  Digitaler Rundgang. Retrieved from the Internet: Digitaler Stadtrundgang - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de), Access date: March 2022] 

Digitale Heimat PB
	Digitale Heimat PB

Digitaler Stadtrundgang 
	Germany, Paderborn
March/ April 2022


	Element
	Guiding questions
	Answers

	Introduction
	What is the context (initial situation) and challenge being addressed?


Provide a short description of the good practice

Provide the time period of the good practice
	The idea behind the project is to connect all generations dying living in the city with the "new" ones of digitization. Furthermore, young and old people should be taken away from the fear of dealing with the advancing digitization. The advantages of digitization, especially for the home town of Paderborn, should be communicated and further promoted.

Especially focus on “digital city tour”: 
App with guideline for smartphones and tablets. 

The Project consortium consisting of staff members of the city of Paderborn as well as different project partners like technical partners to transform the ideas to e.g. platforms and online sources etc. 

Digitale Heimat Paderborn 
From 2017 till now 


	Objective
	What is the aim/objective of this practice?
	First aims: 
Forward digitalisation in different parts of daily, social and business life, transportation and environment. 
 
Second aims: 
reduce inequality, responsible consumption and production, climate action, decent work and economic growth, sustainable cities and communications 

	Target Group
	Who are the beneficiaries or the target group of the good practice? Who are the users of the good practice?
	· families, 
· old people, 
· students, 
· one single families or 
· single parents.
· Unemployed,
In general, and to summaries: Everywhere who lives or is connected to the city of Paderborn as well as partner cities (sharing sources via platforms by the different official departments)


	Methodological Approach
	What methodology was used to tackle the initial problem and achieve a successful outcome?  What was the process and how did it engage the people?
	Communication with people and discussion about their needs, fears and problems, opportunities, aims and ideas what can be aimed for digitalisation in Paderborn:
· Environment 
· Sustainability 
· Digitalisation
· Mobility 
· Etc. 
Moreover, there are evaluation in quantitative and qualitative Extent by questionnaires etc. 

	Validation
(Optional)
	Beneficiaries' confirmation that the practice is properly meeting their needs. Has the best practice been validated by stakeholders and end users? Give a brief overview of the validation process for good practices.
	Here some links to the evaluation:

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)


	Impact
	What has been the impact (positive or negative) of this good practice on the beneficiaries’ livelihoods?
	Improve their daily life with digitalisation concepts for the city Paderborn. 
Especially benefits of the digital city tour:
· visitors can download the app and use the information to guide themselves through the city centre 
· International partners are able to understand the information regarding history and further information e.g. about churches, historical buildings as well as local places in general….

	Innovation
	In what way has the good practice contributed to an innovation in the livelihoods?
	digital tour through the City of Paderborn by App for tablets and smartphones. This is totally new for the City 


	Success Factors
(Optional)
	What are the conditions (institutional, economic, social, and environmental) that need to be in place for the good practice to be successfully replicated (in a similar context)?
	Other countries can adapt the idea to digitalize the City, too. 
Therefore the city as well as the project partners and  this concept, but need a very strong network of volunteers, experts, staff members which are professional in digitalisation, technical issues as well as teaching and training learner and all interested learner in different matters which influence digitalisation in cities. 

	Lessons learned (Optional)
	What are the key messages and lessons learned to take away from the good practice
	

	Sustainability (Optional)
	What are the elements that need to be put into place for the good practice to be socially, economically and environmentally sustainable?
If applicable, indicate the total costs incurred for the implementation of the practice. What are the benefits compared to total costs?
	

	Replicability and/or up-scaling (Optional)
	What are the possibilities of extending the good practice more widely?
	

	Other comments? (Optional)
	Conclude specifying/explaining the impact and usefulness of the good practice. When possible, use anecdotal evidence 
	

	References
	Where can one find the good practice on the Internet?
What are the Web sites please provide a link
Other sources
	Digitale Heimat PB – Digitalisierung der Stadt Paderborn (digitale-heimat-pb.de)

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)

Digitale Heimat PB - mittendrin | Stadt Paderborn



International case studies I

	Digitale Heimat PB

Digitaler Stadtrundgang 
	Germany, Paderborn
March/ April 2022


	Element
	Guiding questions
	Answers

	Introduction
	What is the context (initial situation) and challenge being addressed?


Provide a short description of the good practice

Provide the time period of the good practice
	The idea behind the project is to connect all generations dying living in the city with the "new" ones of digitization. Furthermore, young and old people should be taken away from the fear of dealing with the advancing digitization. The advantages of digitization, especially for the home town of Paderborn, should be communicated and further promoted.

Especially focus on “digital city tour”: 
App with guideline for smartphones and tablets. 

The Project consortium consisting of staff members of the city of Paderborn as well as different project partners like technical partners to transform the ideas to e.g. platforms and online sources etc. 

Digitale Heimat Paderborn 
From 2017 till now 


	Objective
	What is the aim/objective of this practice?
	First aims: 
Forward digitalisation in different parts of daily, social and business life, transportation and environment. 
 
Second aims: 
reduce inequality, responsible consumption and production, climate action, decent work and economic growth, sustainable cities and communications 

	Target Group
	Who are the beneficiaries or the target group of the good practice? Who are the users of the good practice?
	· families, 
· old people, 
· students, 
· one single families or 
· single parents.
· Unemployed,
In general, and to summaries: Everywhere who lives or is connected to the city of Paderborn as well as partner cities (sharing sources via platforms by the different official departments)


	Methodological Approach
	What methodology was used to tackle the initial problem and achieve a successful outcome?  What was the process and how did it engage the people?
	Communication with people and discussion about their needs, fears and problems, opportunities, aims and ideas what can be aimed for digitalisation in Paderborn:
· Environment 
· Sustainability 
· Digitalisation
· Mobility 
· Etc. 
Moreover, there are evaluation in quantitative and qualitative Extent by questionnaires etc. 

	Validation
(Optional)
	Beneficiaries' confirmation that the practice is properly meeting their needs. Has the best practice been validated by stakeholders and end users? Give a brief overview of the validation process for good practices.
	Here some links to the evaluation:

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)


	Impact
	What has been the impact (positive or negative) of this good practice on the beneficiaries’ livelihoods?
	Improve their daily life with digitalisation concepts for the city Paderborn. 
Especially benefits of the digital city tour:
· visitors can download the app and use the information to guide themselves through the city centre 
· International partners are able to understand the information regarding history and further information e.g. about churches, historical buildings as well as local places in general….

	Innovation
	In what way has the good practice contributed to an innovation in the livelihoods?
	digital tour through the City of Paderborn by App for tablets and smartphones. This is totally new for the City 


	Success Factors
(Optional)
	What are the conditions (institutional, economic, social, and environmental) that need to be in place for the good practice to be successfully replicated (in a similar context)?
	Other countries can adapt the idea to digitalize the City, too. 
Therefore the city as well as the project partners and  this concept, but need a very strong network of volunteers, experts, staff members which are professional in digitalisation, technical issues as well as teaching and training learner and all interested learner in different matters which influence digitalisation in cities. 

	Lessons learned (Optional)
	What are the key messages and lessons learned to take away from the good practice
	

	Sustainability (Optional)
	What are the elements that need to be put into place for the good practice to be socially, economically and environmentally sustainable?
If applicable, indicate the total costs incurred for the implementation of the practice. What are the benefits compared to total costs?
	

	Replicability and/or up-scaling (Optional)
	What are the possibilities of extending the good practice more widely?
	

	Other comments? (Optional)
	Conclude specifying/explaining the impact and usefulness of the good practice. When possible, use anecdotal evidence 
	

	References
	Where can one find the good practice on the Internet?
What are the Web sites please provide a link
Other sources
	Digitale Heimat PB – Digitalisierung der Stadt Paderborn (digitale-heimat-pb.de)

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)

Digitale Heimat PB - mittendrin | Stadt Paderborn





Case Studie II: 

	Digitale Heimat PB

Digitaler Stadtrundgang 
	Germany, Paderborn
March/ April 2022


	Element
	Guiding questions
	Answers

	Introduction
	What is the context (initial situation) and challenge being addressed?


Provide a short description of the good practice

Provide the time period of the good practice
	The idea behind the project is to connect all generations dying living in the city with the "new" ones of digitization. Furthermore, young and old people should be taken away from the fear of dealing with the advancing digitization. The advantages of digitization, especially for the home town of Paderborn, should be communicated and further promoted.

Especially focus on “digital city tour”: 
App with guideline for smartphones and tablets. 

The Project consortium consisting of staff members of the city of Paderborn as well as different project partners like technical partners to transform the ideas to e.g. platforms and online sources etc. 

Digitale Heimat Paderborn 
From 2017 till now 


	Objective
	What is the aim/objective of this practice?
	First aims: 
Forward digitalisation in different parts of daily, social and business life, transportation and environment. 
 
Second aims: 
reduce inequality, responsible consumption and production, climate action, decent work and economic growth, sustainable cities and communications 

	Target Group
	Who are the beneficiaries or the target group of the good practice? Who are the users of the good practice?
	· families, 
· old people, 
· students, 
· one single families or 
· single parents.
· Unemployed,
In general, and to summaries: Everywhere who lives or is connected to the city of Paderborn as well as partner cities (sharing sources via platforms by the different official departments)


	Methodological Approach
	What methodology was used to tackle the initial problem and achieve a successful outcome?  What was the process and how did it engage the people?
	Communication with people and discussion about their needs, fears and problems, opportunities, aims and ideas what can be aimed for digitalisation in Paderborn:
· Environment 
· Sustainability 
· Digitalisation
· Mobility 
· Etc. 
Moreover, there are evaluation in quantitative and qualitative Extent by questionnaires etc. 

	Validation
(Optional)
	Beneficiaries' confirmation that the practice is properly meeting their needs. Has the best practice been validated by stakeholders and end users? Give a brief overview of the validation process for good practices.
	Here some links to the evaluation:

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)


	Impact
	What has been the impact (positive or negative) of this good practice on the beneficiaries’ livelihoods?
	Improve their daily life with digitalisation concepts for the city Paderborn. 
Especially benefits of the digital city tour:
· visitors can download the app and use the information to guide themselves through the city centre 
· International partners are able to understand the information regarding history and further information e.g. about churches, historical buildings as well as local places in general….

	Innovation
	In what way has the good practice contributed to an innovation in the livelihoods?
	digital tour through the City of Paderborn by App for tablets and smartphones. This is totally new for the City 


	Success Factors
(Optional)
	What are the conditions (institutional, economic, social, and environmental) that need to be in place for the good practice to be successfully replicated (in a similar context)?
	Other countries can adapt the idea to digitalize the City, too. 
Therefore the city as well as the project partners and  this concept, but need a very strong network of volunteers, experts, staff members which are professional in digitalisation, technical issues as well as teaching and training learner and all interested learner in different matters which influence digitalisation in cities. 

	Lessons learned (Optional)
	What are the key messages and lessons learned to take away from the good practice
	

	Sustainability (Optional)
	What are the elements that need to be put into place for the good practice to be socially, economically and environmentally sustainable?
If applicable, indicate the total costs incurred for the implementation of the practice. What are the benefits compared to total costs?
	

	Replicability and/or up-scaling (Optional)
	What are the possibilities of extending the good practice more widely?
	

	Other comments? (Optional)
	Conclude specifying/explaining the impact and usefulness of the good practice. When possible, use anecdotal evidence 
	

	References
	Where can one find the good practice on the Internet?
What are the Web sites please provide a link
Other sources
	Digitale Heimat PB – Digitalisierung der Stadt Paderborn (digitale-heimat-pb.de)

Historie - Digitale Heimat PB – Digitale Modellregion OWL | Digitalisierung in Paderborn (digitale-heimat-pb.de)

Digitale Heimat PB - mittendrin | Stadt Paderborn














[image: ]The European Commission's support for the production of this publication does not constitute an endorsement of the contents, which reflect the views only of the authors, and the Commission cannot be held responsible for any use which may be made of the information contained therein
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Desktop Research/ Literaturstudie resp. Good Practices


 


by University of Paderborn, Jennifer Schneider


 


 


Short Translation/ Kurzübersetzung: 


 


Desk Research wird es uns ermöglichen, 


Best


-


Practice


-


Maßnahmen zu identifizieren, die von 


Kommunen gemäß SDG17 GOALS ergriffen werden. Jeder Partner wird 2 bewährte Verfahren 


auf nationaler Ebene und 2 bewährte Verfahren auf internationaler Ebene ermitteln (die 


Methode für die Länderverteilung 


wird im Abschnitt internationale Fallstudien erläutert). 


STANDO hat eine Vorlage vorbereitet, die spezifische Fragen zu bewährten Praktiken und 


Auswirkungen auf die Lebensgrundlagen der Bürger enthält. Die Vorlage finden Sie in 


ANHANG2. Jeder Partner muss 


4 verschiedene Desk Research (2 nationale und 2 


internationale) einreichen.


 


In Detail:


 


Desk Research


 


(good practices)


:


 


Desk research will enable us to identify best practices action 


taken by Municipalities according to SDG17 GOALS. Each partner will identi


fy 


2 best 


practices at national level


 


and 


2 best practices at international level


 


(the method for 


country distribution is explained the international case studies section)


.


 


STANDO prepared 


a template which includes specific questions about the good practic


es and impact of the citizen`s 


livelihoods. For the template please check ANNEX2. Each partner needs to submit 


4 different 


desk research (2 national and 2 international one). 
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